
Still waiting for word 
of mouth to kick in?



Workpump’s lead generation 
program can fill your sales 
pipeline with qualified leads.



How Workpump’s 
unique lead 
generation program 
helps you.

Combines phone, direct mail, and email.

Outperforms any single channel alone.

Reinforces your value proposition and message.

Builds relationships.

Drives toward a key sales objective.

Works for appointment setting, events marketing, 
webinars, and more.

1.

2.

3.

4.

5.

6.



Key sales objectives 
to fill your pipeline.

Appointment setting for sales rep.

Self-registration on a website.

White paper download.

Event registration.

Sign up for free trial.

•

•

•

•

•



How does it work?

We begin by working with 
you to develop a strong value 
proposition, differentiation, 
message, and a compelling 
offer that can be used to create 
a sense of urgency. 



Method Technology

427 242nd Place NE

Sammamish, WA 98074

Now you can take the risk out of 

custom software development.

Partner with Method Technology and you 

can take the fear out of developing custom 

software. We guarantee your satisfaction. 

You’ll know where you stand at all times, 

thanks to our transparent development 

process that let’s you use the same status and 

reporting tools we use. 

Plus, our phased approach means you get 

the most return from your investment by 

implementing the most valuable features first. 

You can have tested, working code delivering 

solid business value in a little as two weeks. 

Call today to find out how. No leaps of faith 

required.

427 242nd Place NE, Sammamish, WA 98074 

425.836.7776 

 
 
Friday, March 28, 2008 

 
John Smith 

Microsoft 

1 Microsoft Way 

Redmond, WA 98052 

 
Dear John, 

 
Thank you for your intere

st in Method Technology’s 
software development services, th

e most 

transparent, lo
west-risk solution to your custom .NET software needs. Why choose Method Technology? 

 
No Secrets

Unlike other develop
ment partners, w

hen you choose Method Technology, y
ou get 24 x 7 real-time 

access to our Sharepoin
t Status Portal

, the same tool we use to monitor status o
f your project.

 Every 

morning your project t
eam will meet to discuss exactl

y where they are—you’re invited to attend. If it’s 

late or broken, you
’ll find out at the same time we do.  

 
Low Risk 

We’re so confident of h
ow we approach software development that we can offer you an unprecedente

d 

guarantee: tha
t you’ll be 100 percent satisf

ied with the results we deliver or you
 won’t pay a dime.  

 
Maximum Return on Inve

stment

We work with you to set priorities o
n desired functionality, 

then we implement the highest priorit
y items 

first. That means you start realizing
 value from your developm

ent investment in as little as two weeks. 

Additional fea
tures will be implemented—based on your priorities

—every 15 days after tha
t. 

 
Accurate Sche

duling  

As the project progre
sses, on-going data collection refines our co

mplexity assumptions so we can better 

predict milestone dates. Our pro
ject burn-down chart will show

 you the most current—and accurate—

estimate of project com
pletion. 

 
Fully Automated Integratio

n Environment 

Our integratio
n server automatically runs the full test suite and builds the project on every check in. What 

does this mean to you? First of all, tha
t we (and you) know at all times the state of the overall projec

t, and 

second, that n
o time is wasted working on broken code. The integration server will fur

ther show you the 

code coverage percentages f
or the test suite and the pass/fail statis

tics for every run. 

 
Sound Good? 

If you’d like to get the uncertainties 
out of softwar

e development, call Method Technology today. We’ll be 

pleased to schedule a review of your develo
pment backlog and discuss how we can help. 

 
Very truly yours, 

 

 

 
Zack Follett, CEO 

 

As Clear as Glass

Method Technology is the source for custom software development 

that provides you complete transparency into schedule, budget, 

and status. When you bring Method Technology into your team, you 

have total access to all internal status reporting tools via Microsoft 

Sharepoint. Daily status meetings — to which you’re invited to 

participate via telephone — give you complete insight into where your 

project is and what the team is dealing with.
Other software development partners can’t provide the level of 

openness and efficiency that Method Technology does, including:Valuable product features delivered every 10 daysReal-time status, bug count, and test coverage dataAccurate scheduling months in advance
No expensive specifications stage.

•

•

•

•

With Method Technology, you get maximum return on your software development investment, because the highest-value features are deployed first.

In 2006 people looked to the Internet to book more 

than 50 percent of all travel, but not their  vacation rent-

als—only 10 percent of all vacation rental properties are 

currently booked online. 
That’s all about to change.EscapiaOne is the single software solution that can help 

you book more reservations online while making the rest 

of your day as painless as possible. A Great Web Marketing ToolWith Escapia, your properties are automatically mar-

keted on the Web 24x7 through a variety of partners such 

as ClearStay.com and others. Inventory is automatically 

updated in real time, allowing viewers to see property 

details and availability, and book their own reservations. 

Any changes to rates, photos, descriptions, or avail-

ability get distributed through all web sites, instantly and 

painlessly.

You can compare reservations and availability across 

properties and set pricing dynamically all through Escapi-

aOne’s management tools. Pricing changes are reflected 

immediately, so you can take advantage of last-minute 

availability or higher than expected demand.
Simplifies Your Back Office Operations
Preparing owner statements can be a real headache, 

but EscapiaOne is like aspirin for your pain. Escapia-

EscapiaOne® increases bookings and cuts 

costs for vacation rental property managers.

“Escapia saves us tremendous time and 
energy as we grow so we can continue to 

offer excellent service to our customers, and 
we save a lot of money since our business 

systems are hosted by Escapia and available 
over the web 24 / 7. When we open new 

offices, we just connect to the Internet, log 
into Escapia, and we’re off to the races. 

Growing your business is easy with Escapia. You should try it sometime.”
Kevin Christiansen

K & K Property Management - California

Escapia has streamlined our 
leasing/management procedures 

immensely. Escapia is the top 
management system on the market today.”    Brett Combs - Pacific Shore Platinum - California

Rented

Vacant

Guess which one was listed on ClearStay?

We create phone scripts, 

direct mail letters, data 

sheets, postcards, and email 

templates for your campaign. 

Get Free Rental Leads 
From ClearStay.com
Get your vacation rentals in front of millions 
of online travelers and receive free listings 
and free leads through Clearstay.com™, the 
fabulous new consumer web site for vacation 
rentals. Your pictures, rates, and descriptions 
will be displayed and guests can contact you 
with the click of a mouse. 

For a limited time, we’ll even load your 
units for you! 

Visit us at www.ClearStay.com and click on 
the picture in the green section, or call Dylan 
Peterson at 1-800-ESCAPIA, ext. 0234 to get 
in on this great offer. Start getting your share 
of free leads today!

www.escapia.com  •  info@escapia.com  •  1-800-ESCAPIA   (1-800-372-2742)

Vacation Rental Management Software & Marketing 

Friday, March 28, 2008 

David Green 

Hula Vacation Rentals 

1 Main St. 

Maui, HI 99999 

Dear David, 

Per our conversation, I am writing to offer you free listings and leads for your vacation rental properties on 

ClearStay.com®, the web’s premier site for finding and booking vacation rental homes. If you are looking to 

increase the visibility of your units across the web, this could be perfect for you. The catch? There is no catch; our 

hope is simply for you to consider Escapia when you decide to update your vacation rental software.  

Who is Escapia? Simply stated, we help you generate more online bookings across the Internet with less stress. 

EscapiaONE® is the premier marketing and management system designed to increase your online bookings while 

reducing your back-office costs and worries. With EscapiaONE®, you don’t have to worry about servers, backups, 

software upgrades, hardware compatibility, power outages, or other “disasters.” Just like your online banking and 

email systems, EscapiaONE is fully hosted, so we handle all those details for you. You can access and manage your 

business from any web browser, anywhere in the world. We simplify business. 

EscapiaONE® also brings you free listings on the web’s premier vacation rental booking portal, ClearStay.com, as 

well as other marketing and distribution partners like VacationHomeRentals.com, Hutz.com, PerfectPlaces.com, and 

more. EscapiaONE® makes managing your web site and Internet marketing partners easy. Manage and change 

details on properties, photos, availability, or pricing in EscapiaONE® and everything gets updated 

automatically…everywhere. 

EscapiaONE integrates your web site marketing—including showing availability and pricing—as part of your 

EscapiaOne program. You can manage all reservations from a single screen, and even incorporate dynamic pricing 

based on supply and demand. 

Enclosed please find information on how EscapiaONE can help you make more money and simplify your life. For 

more information, please call us at 1-800-ESCAPIA, extension 1, or visit www.escapia.com. In the meantime, we will 

follow up with you or

Sincerely,

John J. Suzuki 

Vice President  



Day Interval Task

1 0 Initial cold call

3 3 Intro letter with data sheet

8 5 Follow up call

15 7 Postcard P1

29 14 Postcard P2

43 14 Follow up call #2

57 14 Letter 2

71 14 Postcard P3

85 14 Phone call to set appointment

90 5 Letter to confirm appointment

Sample 10 Step Multi-Channel Plan

*Email must comply with Can-Spam regulations.

Your campaign is carefully 
staged over a series of 
weeks. Each week or 
two your prospect will 
get touched by a phone 
call, direct mail piece, or 
even email*. Over those 
weeks you’re building a 
relationship, creating brand 
awareness, and driving 
toward a sales objective.



ID Task Name Duration Start Finish Predecessors Resource Names

1 G1-Cold call 3.5 days Mon 1/14/08 Thu 1/17/08 Devine,A3-Jacob Beal

2 G1-Send Intro packet 1 day? Thu 1/17/08 Fri 1/18/08 1 M1- John Browne

3 G1-Follow up call 5 days Fri 1/25/08 Fri 2/1/08 2FS+5 days Devine,A3-Jacob Beal

4 G1-Postcard P1 1 day? Fri 2/1/08 Mon 2/4/08 3 M1- John Browne

5 G1-Email followup 1 day? Mon 2/11/08 Tue 2/12/08 4FS+5 days A1-Andy Devine

6 G1-Follow up call 4 days Wed 2/13/08 Wed 2/20/08 5FS+1 day Devine,A3-Jacob Beal

7 G1-Postcard P2 1 day? Wed 2/20/08 Thu 2/21/08 5FS+3 days,6 M1- John Browne

8 G1-Final Call 5 days Thu 2/28/08 Thu 3/6/08 7FS+5 days Devine,A3-Jacob Beal

9

10 G2-Cold call 5 days Mon 2/4/08 Fri 2/8/08 Devine,A3-Jacob Beal

11 G2-Send Intro packet 1 day? Mon 2/11/08 Mon 2/11/08 10 M1- John Browne

12 G2-Follow up call 5 days Wed 2/20/08 Tue 2/26/08 11FS+5 days Devine,A3-Jacob Beal

13 G2-Postcard P1 1 day? Wed 2/27/08 Wed 2/27/08 12 M1- John Browne

14 G2-Email followup 1 day? Thu 3/6/08 Thu 3/6/08 13FS+5 days A1-Andy Devine

15 G2-Follow up call 5 days Mon 3/10/08 Fri 3/14/08 14FS+1 day

16 G2-Postcard P2 1 day? Mon 3/17/08 Mon 3/17/08 14FS+3 days,15 M1- John Browne

17 G2-Final Call 5 days Tue 3/25/08 Mon 3/31/08 16FS+5 days A1-Andy Devine

18

19 G3-Cold call 5 days Mon 3/3/08 Fri 3/7/08 A1-Andy Devine

20 G3-Send Intro packet 1 day? Mon 3/10/08 Mon 3/10/08 19 M1- John Browne

21 G3-Follow up call 5 days Tue 3/18/08 Mon 3/24/08 20FS+5 days A1-Andy Devine

22 G3-Postcard P1 1 day? Tue 3/25/08 Tue 3/25/08 21 M1- John Browne

23 G3-Email followup 1 day? Wed 4/2/08 Wed 4/2/08 22FS+5 days A1-Andy Devine

24 G3-Follow up call 5 days Fri 4/4/08 Thu 4/10/08 23FS+1 day

25 G3-Postcard P2 1 day? Fri 4/11/08 Fri 4/11/08 23FS+3 days,24 M1- John Browne

26 G3-Final Call 5 days Mon 4/21/08 Fri 4/25/08 25FS+5 days A1-Andy Devine

27

28 G4-Cold call 5 days Tue 4/1/08 Mon 4/7/08 A1-Andy Devine

29 G4-Send Intro packet 1 day? Tue 4/8/08 Tue 4/8/08 28 M1- John Browne

30 G4-Follow up call 5 days Wed 4/16/08 Tue 4/22/08 29FS+5 days A1-Andy Devine

31 G4-Postcard P1 1 day? Wed 4/23/08 Wed 4/23/08 30 M1- John Browne

32 G4-Email followup 1 day? Thu 5/1/08 Thu 5/1/08 31FS+5 days A1-Andy Devine

33 G4-Follow up call 5 days Mon 5/5/08 Fri 5/9/08 32FS+1 day

34 G4-Postcard P2 1 day? Mon 5/12/08 Mon 5/12/08 32FS+3 days,33 M1- John Browne

35 G4-Final Call 5 days Tue 5/20/08 Mon 5/26/08 34FS+5 days A1-Andy Devine
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allrecipies.com Advertiser Outreach Test Schedule

Page 1

Project: Drip test.mpp
Date: Fri 3/28/08

A detailed schedule of your 
project assists in resource 
planning.



John Browne, Workpump

History Summary
7961 168th Ave NE

#222

Redmond, WA 98052

Date Range: All Dates

Contact

Company

Attempted Calls Completed Calls Left Message Letters Sent

Aculight Corporation

1
0

1
0

Who's Calling Inc.

1
0

1
0

Marc Amsberry

EVT Solutions

0
0

2
0

Breanna Anderson
SchemaLogic Inc.

1
0

1
0

Steve Bailey

Frazier & Company

0
1

0
0

Linden Barney

Innuity, Inc.

0
1

0
0

Bill Baxter

Cozi

0
1

0
0

Glenn Belcher

Gogerty Stark Marriott, Inc.

0
0

1
0

Ken Bell

Gensco Inc.

0
0

0
0

Eric Bensussen

Bensussen Deutsch & Associates, Inc.
0

1
1

0

Carroll Benton

Insynq, Inc.

0
1

0
0

Roger R. Blier

Passport Unlimited Inc.

1
0

1
0

Jo Borden

Interstate Distributor Co.

0
0

1
0

Michael Brown

Prepared response, inc

0
0

1
0

John Browne

Workpump

0
0

0
0

Rob Carney

EVT Solutions

0
0

1
0

Tom Chan

Tecplot

0
0

1
0

Digvijay Chauhan
AskMe Corporation

0
0

2
0

Gary L. Cook

Cognigen Networks, Inc. (OTC: 

1
0

1
0

Heath Cook

Ivey

1
0

1
0

Kathi Cordova

CarDomain Network, Inc.

1
0

1
0

John Corleon

Electronic Systems Technology, Inc.
0

0
1

0

Wayne Crane

Attachmate Corporation

1
0

1
0

Bruce D'Ambrosio, Ph.D.
Cleverset, Inc.

1
0

1
0

Arvin Danielson

Intermec, Inc.

0
1

0
0

Michael Danon

Fluke Corporation

1
0

1
0

Eddie C. Drake

Myrio Corporation, Inc.

2
0

1
0

Mitch Eggers

GMI

0
1

1
0

Russell Embry

Mobilisa, Inc.

0
0

1
0

Scott Farrell

SafeWorks, LLC

0
0

1
0

Cameron Ferroni
Marchex, Inc.

0
1

0
0

Dana Gamby

Data I/O Corporation

0
1

0
0

Rob Gilde

QL2 Software, Inc.

0
1

0
0

Ed Goldfinger

Flexcar

0
1

1
0

John P. Gorst

Insynq, Inc.

1
1

0
0

Greg Gudorf

Digeo, Inc.

0
1

0
0

Robert Gundersen
SkeleTech, Inc.

1
0

0
0

Mark Hallgrimson
Lynden Incorporated

0
0

1
0

Ken Haniu

Consona CRM Inc.

0
0

2
0

Jon Hemingway

Carrix, Inc.

1
1

0
0

Don Hicks

Leviton

0
1

0
0

Michael Hilton

Concur Technologies

0
0

2
0

Kelly Hirsch

Data I/O Corporation

0
0

2
0

Created 3/28/2008 at 4:12:29 PM

Page 1 of 4

Once our associates start working 
on your project at our Redmond call 
center, you’ll get continuous status 
reports showing key statistics and 
detailed records of each completed 
call.



A typical campaign 
includes several discrete 

call steps as well as 
multiple direct mail steps. 

The multiple touch points 
build awareness of your value 

proposition and offer.
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As prospects express interest, 
these leads are handed off 
immediately to your dedicated 
sales team for follow up.

John Browne
To: John SmithSubject: Hot Lead

Page 1 of 1

3/28/2008

Appointments set up today: 
 Huber Enterprise between Mon 10/22 & Wed 10/24 @ 6:00 PST. That’s the best time to get a hold of him.  

CAZENOVIA EQUIPMENT CO. Wednesday 10/24 @ 8:00 PST Make sure it’s the Cazenovia in the city of 

Cazenovia 

 

  John Browne   Managing Partner    Workpump Corporation www.workpump.com
You engineer the product; we'll engineer the sales.

7981 168th Ave NE., Suite #222, Redmond, WA  98052  T:  425-882-9971 x111  F:  425-671-0402   



ID Task Name Duration Start Finish Predecessors Resource Names

1 G1-Cold call 3.5 days Mon 1/14/08 Thu 1/17/08 Devine,A3-Jacob Beal

2 G1-Send Intro packet 1 day? Thu 1/17/08 Fri 1/18/08 1 M1- John Browne

3 G1-Follow up call 5 days Fri 1/25/08 Fri 2/1/08 2FS+5 days Devine,A3-Jacob Beal

4 G1-Postcard P1 1 day? Fri 2/1/08 Mon 2/4/08 3 M1- John Browne

5 G1-Email followup 1 day? Mon 2/11/08 Tue 2/12/08 4FS+5 days A1-Andy Devine

6 G1-Follow up call 4 days Wed 2/13/08 Wed 2/20/08 5FS+1 day Devine,A3-Jacob Beal

7 G1-Postcard P2 1 day? Wed 2/20/08 Thu 2/21/08 5FS+3 days,6 M1- John Browne

8 G1-Final Call 5 days Thu 2/28/08 Thu 3/6/08 7FS+5 days Devine,A3-Jacob Beal

9

10 G2-Cold call 5 days Mon 2/4/08 Fri 2/8/08 Devine,A3-Jacob Beal

11 G2-Send Intro packet 1 day? Mon 2/11/08 Mon 2/11/08 10 M1- John Browne

12 G2-Follow up call 5 days Wed 2/20/08 Tue 2/26/08 11FS+5 days Devine,A3-Jacob Beal

13 G2-Postcard P1 1 day? Wed 2/27/08 Wed 2/27/08 12 M1- John Browne

14 G2-Email followup 1 day? Thu 3/6/08 Thu 3/6/08 13FS+5 days A1-Andy Devine

15 G2-Follow up call 5 days Mon 3/10/08 Fri 3/14/08 14FS+1 day

16 G2-Postcard P2 1 day? Mon 3/17/08 Mon 3/17/08 14FS+3 days,15 M1- John Browne

17 G2-Final Call 5 days Tue 3/25/08 Mon 3/31/08 16FS+5 days A1-Andy Devine

18

19 G3-Cold call 5 days Mon 3/3/08 Fri 3/7/08 A1-Andy Devine

20 G3-Send Intro packet 1 day? Mon 3/10/08 Mon 3/10/08 19 M1- John Browne

21 G3-Follow up call 5 days Tue 3/18/08 Mon 3/24/08 20FS+5 days A1-Andy Devine

22 G3-Postcard P1 1 day? Tue 3/25/08 Tue 3/25/08 21 M1- John Browne

23 G3-Email followup 1 day? Wed 4/2/08 Wed 4/2/08 22FS+5 days A1-Andy Devine

24 G3-Follow up call 5 days Fri 4/4/08 Thu 4/10/08 23FS+1 day

25 G3-Postcard P2 1 day? Fri 4/11/08 Fri 4/11/08 23FS+3 days,24 M1- John Browne

26 G3-Final Call 5 days Mon 4/21/08 Fri 4/25/08 25FS+5 days A1-Andy Devine

27

28 G4-Cold call 5 days Tue 4/1/08 Mon 4/7/08 A1-Andy Devine

29 G4-Send Intro packet 1 day? Tue 4/8/08 Tue 4/8/08 28 M1- John Browne

30 G4-Follow up call 5 days Wed 4/16/08 Tue 4/22/08 29FS+5 days A1-Andy Devine

31 G4-Postcard P1 1 day? Wed 4/23/08 Wed 4/23/08 30 M1- John Browne

32 G4-Email followup 1 day? Thu 5/1/08 Thu 5/1/08 31FS+5 days A1-Andy Devine

33 G4-Follow up call 5 days Mon 5/5/08 Fri 5/9/08 32FS+1 day

34 G4-Postcard P2 1 day? Mon 5/12/08 Mon 5/12/08 32FS+3 days,33 M1- John Browne

35 G4-Final Call 5 days Tue 5/20/08 Mon 5/26/08 34FS+5 days A1-Andy Devine
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allrecipies.com Advertiser Outreach Test Schedule

Page 1

Project: Drip test.mpp
Date: Fri 3/28/08

By bringing a new group of 
100 to 500 prospects into 
the program every month, 
your sales team is ensured 
a continuous supply of new 
leads—and new business.



7981 168th Ave NE, Suite 222
Redmond, WA 98052
www.workpump.com
info@workpump.com

Workpump’s lead generation program works. To find out why companies 
like Allrecipes.com, Escapia, Greenwood Technologies, Method 
Technologies and more have chosen Workpump for lead generation, call us 
today at (425) 882-9971 ext 111. Or visit us on the web at www.workpump.
com.


